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Language, Culture, and Perception

The language youth and young adults are using surrounding tobacco 
use frames how their behavior around tabacco is understood.

“Hit” feels cleaner than “smoke.”

When they soften the language, they soften the perception.

“Nic” sounds casual instead of addictive.
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Social Media and Nicotine Culture
Online spaces transform nicotine use into a social norm through humor 
and relatability.

• TikTok and Instagram posts make vaping part of stress culture
•  Memes and POV trends frame use as self-aware
•  Algorithms reward “funny” or aesthetic vaping content

“Needed my nic to 
survive finals ”

“POV: your cart 
dies mid-lecture.”
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The Modern Tobacco Vocabulary 
Today’s youth language reframes nicotine use as casual, social, and even ironic:

•  as visual stand-in emojis for “vape.”
• Memes about “fiending” or “nic sick” normalize use.

Nic
Penjamin

CartDispo
Chiefing RipZyn
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Reframing Prevention : A Call to Action

The Live in Color project applies these lessons by centering language, culture, 
and community in prevention.

From the perspective of a young adult:

1.The words, humor, and media we use matter as much as the data.

2.Prevention starts with understanding the language, not correcting it.

3.If we want to change the culture around tobacco, we must start by 

speaking the same language.



Jnkenner@umd.edu

Thank you!

https://linktr.ee/liveincolormd
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